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This target audience is very receptive and

associates technologically advanced products,

social media and services like ride sharing with

a positive correlation. Additionally, this

audience values sustainability and making

commitments to have a greener environment

and recently, Lime announced its green

initiative. Lime’s Vice President of

Sustainability, Andrew Savage, talked

discussed Lime Green, Lime’s promise to put

the environment at the center of its mission.

Savage stated that “our goal has always been

to transform the way people move in cities

through greener alternatives, and we're proud

to take this next step toward a more

sustainable future” (“Lime Begins Charging

Fleet with Renewable Energy,” 2018). This

represents that the target audience of

environmentalists is perfect for Lime because

they both the company and audience value

sustainability and creating a healthier

environment.

 ENVIROMENTALISTS
The Target Audience

 For this advertising plan, Lime should target environmentalists living in urban areas
that are aged 18-30. Furthermore, results a study Pew Research conducted

highlighted the demographics most likely to engage in ride-sharing services like
Uber and Lyft. According to the results, ride-sharing services are most popular

among consumers aged 18-29, have graduated college and who live in an urban
area (Anderson, 2016). Additionally, Pew Research also found that ‘urban residents

are seven times as likely as rural residents to have used a ride-hailing app”
(Anderson, 2016). The target audience of environmentalists living in urban areas
that are aged 18-30 represent people who interact with technology and emerging

new products on a daily basis which makes them a great audience for Lime to target
because they are open and accepting to new ideas and concepts, like Lime. 
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ECO-FRIENDLY & AFFORDABLE

UNIQUE SELLING
PROPOSITION

 The angle that this advertising plan should hit on is that Lime scooters are eco-friendly.
Additionally, another angle that should be brought up is that Lime scooters are an affordable

alternative to driving that allows all people, including environmentalists, to participate and
partake in. According to Zoheb Davar, “a city with 10,000 scooters would then reduce carbon
emissions by 35,000,000 grams, or 35 metrics daily” (2018). While many people interact with
Lime understand that the company has a unique and trendy product, the majority of the public
does not recognize that Lime is a realistic mode of transportation that has the power to greatly

benefit the environment. Additionally, Lime recently announced partnerships with Capricorn
Ridge Wind Farms in Texas and NativeEnergy which will allow every single ride that someone
takes on Lime to be powered by 100% carbon free electricity or by renewable resources (“Lime

Begins Charging with Renewable Energy,” 2018). This is vital to Lime because our
recommended target audience values sustainability and reducing their environmental footprint.
According to this graph provided by SAGE Stats, the median carbon emissions in the United

States in 2015, (by county), was 203,568.25 metric tons. Because this figure is extremely high,
Lime’s unique selling proposition will be appealing to environmentalists because the scooters are

 so eco-friendly. Also, they have an upperhand to biking and public transportation, also
traditionally eco-friendly alternatives to driving, because Lime scooters do not require physical
effort to be exerted and they are cost friendly at just $1 plus 15 cents per minute. Furthermore,
using a Lime scooter costs around 80 percent less than owning a car which would appeal to
many demographics and economic backgrounds (Meyer, 2018). This represents that Lime

scooters are accessible to all environmentalists and will appeal to a diverse range of
socioeconomic backgrounds.



Because Lime’s target audience will be the age of 18-30, social media will

be an effective message format because so many young people engage

with it on a daily basis. Using platforms like Instagram, Facebook and

Twitter to advertise and promote Lime scooters will be effective because

this age group is heavily involved with social media and utilize their

phones and the internet frequently every day. Research conducted by Pew

Research represents that the trend of social media is increasing and its

popularity is expected to experience exponential growth with the coming

years (Anderson & Smith, 2018). Additionally, the same study suggests that

many adults visit these sites multiple times a day. Also, in order to really

hone-in on the audience of environmentalists, it would be smart for Lime

to use micro-targeting so that the advertisements appear on user’s feeds

that often search for products or organizations that are environmentally

friendly and conscious of the Earth. This research shows that there is

strong evidence that suggests that the target audience of

environmentalist, aged 18-30, and that live in an urban area will respond

positively to social media advertising. Below is a sample advertisements

that could potentially be used on these social media platforms.
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SOCIAL MEDIA
Message Format:
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